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Indicate by check mark if the registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the
Act.  Yes o  No þ

Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the
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Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the Act).  Yes o  No þ

The aggregate market value of the shares of common stock of the registrant held by non-affiliates was approximately
$321 million based upon the closing price of the common stock on the New York Stock Exchange on June 30, 2010.

As of February 15, 2011, a total of 41,995,832 shares of common stock of the registrant were outstanding.

DOCUMENTS INCORPORATED BY REFERENCE

Portions of the registrant’s definitive proxy statement for the annual meeting of stockholders to be held on May 12,
2011, are incorporated by reference into Part III of this Form 10-K.
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PART I
ITEM 1 – BUSINESS

INTRODUCTION
Titan International, Inc. and its subsidiaries (Titan or the Company) hold the unique position in North America of
manufacturing both wheels and tires for its target markets.  As a leading manufacturer in the off-highway industry,
Titan produces a broad range of specialty products to meet the specifications of original equipment manufacturers
(OEMs) and aftermarket customers in the agricultural, earthmoving/construction and consumer markets.  Titan’s
earthmoving/construction market includes wheels and tires supplied to the mining industry, while the consumer
market includes products for all-terrain vehicles (ATVs) and recreational/utility trailers.

As one of the few companies dedicated to off-highway wheel and tire products, Titan’s engineering and manufacturing
resources are focused on designing quality products that address the real-life concerns of our end-users.  Titan’s team
of experienced engineers continually works on new and improved engineered products that evolve with today’s
applications for the off-highway wheel and tire markets.

•  History
Titan traces its roots to the Electric Wheel Company in Quincy, Illinois, which was founded in 1890.  The Company
was incorporated in 1983.  The Company has grown through two major asset acquisitions in recent years.  In 2005,
Titan Tire Corporation, a subsidiary of the Company, acquired The Goodyear Tire & Rubber Company’s North
American farm tire assets.  In 2006, Titan Tire Corporation of Bryan, a subsidiary of the Company, acquired the
off-the-road (OTR) tire assets of Continental Tire North America, Inc.  These asset acquisitions have allowed Titan to
achieve higher sales levels and enhance product offering in the Company’s target markets.

•  Market Sales
In 2010, Titan’s agricultural market sales represented 76% of net sales, the earthmoving/construction market
represented 22% and the consumer market represented 2% of net sales.  For information concerning the revenues,
certain expenses, income from operations and assets attributable to each of the segments in which the Company
operates, see Note 26 to the consolidated financial statements of Titan, included in Item 8 herein.

COMPETITIVE STRENGTHS
Titan’s strong market position in the off-highway wheel and tire market and its long-term core customer relationships
contribute to the Company’s competitive strengths.  These strengths, along with Titan’s dedication to the off-highway
wheel and tire market, continue to drive the Company forward.

•  Strong Market Position
Titan’s ability to offer a broad range of specialized wheels, tires and assemblies has resulted in the Company’s strong
position in the domestic off-highway market.  Through a diverse dealer network, the Company is able to reach an
increasing number of customers in the aftermarket and build Titan’s image and brand recognition.  The Company’s
acquisition of the Goodyear Farm Tire brand in North America contributes to overall visibility and customer
confidence.  Years of product design and engineering experience have enabled Titan to improve existing products and
develop new ones that have been well received in the marketplace.  In addition, Titan believes it has benefited from
significant barriers to entry, such as the substantial investment necessary to replicate the Company’s manufacturing
equipment and numerous tools, dies and molds, many of which are used in custom processes.

•  Long-Term Core Customer Relationships
The Company’s top customers, including global leaders in agricultural and construction equipment manufacturing,
have been purchasing products from Titan or its predecessors for numerous years.  Customers including AGCO
Corporation, CNH Global N.V., Deere & Company and Kubota Corporation have helped sustain Titan’s leadership in
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wheel, tire and assembly innovation.
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BUSINESS STRATEGY
Titan’s business strategy is to continue its growth into the giant OTR market, increase its presence in the tire
aftermarket, continue to improve operating efficiencies, maintain emphasis on new product development and explore
additional strategic acquisitions.

•  Giant Mining Tire Product
The Company’s 2006 acquisition of the OTR tire assets of Continental Tire North America, Inc. in Bryan, Ohio,
expanded Titan’s product offering into larger earthmoving, construction and mining tires.  The Company subsequently
expanded the Bryan facility production capacity to include giant mining tires.  These giant tires offer continuing
opportunity in the earthmoving marketplace.  The “Big Daddy” giant tire is approximately 13 feet tall and weighs in at
approximately 12,500 pounds.

•  Increase Aftermarket Tire Business
The Company has concentrated on increasing its presence in the tire aftermarket, which historically has tended to be
somewhat less cyclical than the OEM market.  The aftermarket also offers the potential for higher profit margins and
is larger in most cases.

•  Improve Operating Efficiencies
The Company continually works to improve the operating efficiency of its assets and manufacturing facilities.  Titan
integrates each facility’s strength, which may include transferring equipment and business to the facilities that are best
equipped to handle the work.  This provides capacity to increase utilization and spread operating costs over a greater
volume of products.  Titan is also continuing a comprehensive program to refurbish, modernize and enhance the
computer technology of its manufacturing equipment.

•  Enhance Design Capacity and New Product Development
Equipment manufacturers constantly face changing industry dynamics.  Titan directs its business and marketing
strategy to understand and address the needs of its customers and demonstrate the advantages of its products.  In
particular, the Company often collaborates with customers in the design of new and enhanced products.  Titan
recommends modified products to its customers based on its own market information.  These value-added services
enhance Titan’s relationships with its customers.  The Company tests new designs and technologies and develops
methods of manufacturing to improve product quality and performance.  Titan’s engineers introduced designs for giant
mining wheels and tires, which went into start-up production in third quarter 2008.  These giant tires employ an
innovative steel radial construction technology, new to the OTR tire industry, to enhance performance and
durability.  Titan’s engineers are also working on a new 15-degree tire and wheel design for OTR and farm radial
assemblies to improve tire and wheel life.

•  Explore Additional Strategic Acquisitions
The Company’s expertise in the manufacture of off-highway wheels and tires has permitted it to take advantage of
opportunities to acquire businesses in the United States that complement this product line, including companies
engaged in the tire market and companies that have wheel and tire assembly capabilities.  In the future, Titan may
make additional strategic acquisitions of businesses that have an off-highway focus.

In December 2010, Titan announced that it had entered into agreements with the Goodyear Tire & Rubber Company
to buy their European and Latin American farm tire businesses, including a licensing agreement that will allow Titan
to manufacture and sell Goodyear-brand farm tires in Europe, Africa, Eastern Europe, Russia, Latin America and
North America, for approximately $130 million U.S. dollars, subject to post-closing adjustments.

The Latin American portion of the transaction includes Goodyear’s Sao Paulo, Brazil manufacturing plant, property,
equipment and inventories.  Subject to customary closing conditions and regulatory approvals, it is expected to close
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in the first half of 2011.

The European portion of the transaction is subject to the exercise of a put option by Goodyear following completion of
a social plan related to the previously announced discontinuation of consumer tire production at its Amiens North,
France manufacturing plant and required consultation with the local Works Council.  Upon completion of this action,
as well as customary closing conditions and regulatory approvals, the transaction will include the Amiens North plant,
property, equipment and inventories.
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AGRICULTURAL MARKET
Titan’s agricultural rims, wheels and tires are manufactured for use on various agricultural and forestry equipment,
including tractors, combines, skidders, plows, planters and irrigation equipment, and are sold directly to OEMs and to
the aftermarket through independent distributors, equipment dealers and Titan’s own distribution centers.  The wheels
and rims range in diameter from 9 to 54 inches, with the 54-inch diameter being the largest agricultural wheel
manufactured in North America.  Basic configurations are combined with distinct variations (such as different centers
and a wide range of material thickness) allowing the Company to offer a broad line of products to meet customer
specifications.  Titan’s agricultural tires range from approximately 1 foot to approximately 7 foot in outside diameter
and from 5 to 44 inches in width.  The Company offers the added value of delivering a complete wheel and tire
assembly to customers.

EARTHMOVING/CONSTRUCTION MARKET
The Company manufactures rims, wheels and tires for various types of OTR earthmoving, mining, military and
construction equipment, including skid steers, aerial lifts, cranes, graders and levelers, scrapers, self-propelled shovel
loaders, articulated dump trucks, load transporters, haul trucks and backhoe loaders.  The earthmoving/construction
market is often referred to as OTR, an acronym for off-the-road.  The Company provides OEM and aftermarket
customers with a broad range of earthmoving/construction wheels ranging in diameter from 20 to 63 inches and in
weight from 125 pounds to 7,000 pounds.  The 63-inch diameter wheel is the largest manufactured in North America
for the earthmoving/construction market. Titan’s earthmoving/construction tires range from approximately 3 feet to
approximately 13 feet in outside diameter and in weight from 50 pounds to 12,500 pounds.  The Company offers the
added value of wheel and tire assembly for certain applications in the earthmoving/construction market.

CONSUMER MARKET
Titan provides wheels and tires and assembles brakes, actuators and components for the domestic boat, recreational
and utility trailer markets.  Titan also offers select products for ATVs, turf, and golf car applications.  Likewise, Titan
produces a variety of tires for the consumer market.

MARKET SALES
Year ended December 31,

(Amounts in thousands) 2010 2009 2008
% of Total % of Total % of Total

Net Sales Net Sales Net Sales Net Sales Net Sales Net Sales
   Agricultural $675,178 76 % $563,528 77 % $729,895 70 %
   Earthmoving/construction 191,042 22 % 144,589 20 % 281,008 27 %
   Consumer 15,371 2 % 19,482 3 % 25,797 3 %

$881,591 $727,599 $1,036,700

MARKET CONDITIONS OUTLOOK
In 2010, Titan experienced higher sales when compared to the depressed sales levels in the second half of
2009.  During the second half of 2009, Titan implemented extended shutdowns in conjunction with many of the
Company’s major customers, which resulted in a steep drop in sales.  The Company did not implement any extended
shutdowns in the second half of 2010.  The Company continues to see signs that the market for Titan’s products
experienced the bottom of a cycle in late 2009 and early 2010.  The Company is currently pursuing opportunities to
increase sales of certain products related to the super giant tire project.  If the Company is unsuccessful with these
sales efforts, Titan may record additional reserves for this product inventory, adversely affecting Titan’s financial
results.
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Energy, raw material and petroleum-based product costs have been exceptionally volatile and may negatively impact
the Company’s margins.  Many of Titan’s overhead expenses are fixed; therefore, lower seasonal trends may cause
negative fluctuations in quarterly profit margins and affect the financial condition of the Company.
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OPERATIONS
Titan’s operations include manufacturing wheels, manufacturing tires, and combining these wheels and tires into
assemblies for use in the agricultural, earthmoving/construction and consumer markets.  These operations entail many
manufacturing processes in order to complete the finished products.

•  Wheel Manufacturing Process
Most agricultural wheels are produced using a rim and a center disc.  A rim is produced by first cutting large steel
sheets to required width and length specifications.  These steel sections are rolled and welded to form a circular rim,
which is flared and formed in the rollform operation.  The majority of discs are manufactured using presses that both
blank and form the center to specifications in multiple stage operations.  The Company e-coats wheels using a
multi-step process prior to the final paint top coating.

Large earthmoving/construction steel wheels are manufactured from hot and cold-rolled steel sections.  Hot-rolled
sections are generally used to increase cross section thickness in high stress areas of large diameter wheels.  A special
cold forming process for certain wheels is used to increase cross section thickness while reducing the number of wheel
components.  Rims are built from a series of hoops that are welded together to form a rim base.  The complete rim
base is made from either three or five separate parts that lock together after the rubber tire has been fitted to the wheel
and inflated.

For most consumer market wheels, the Company manufactures rims and center discs from steel sheets.  Rims are
rolled and welded, and discs are stamped and formed from the sheets.  The manufacturing process then entails
welding the rims to the centers and painting the assembled product.

•  Tire Manufacturing Process
The first stage in tire production is the mixing of rubber, carbon black and chemicals to form various rubber
compounds.  These rubber compounds are then extruded and processed with textile or steel materials to make specific
components.  These components – beads (wire bundles that anchor the tire with the wheel), plies (layers of fabric that
give the tire strength), belts (fabric or steel fabric wrapped under the tread in some tires), tread and sidewall – are then
assembled into an uncured tire carcass.  The uncured carcass is placed into a press that molds and vulcanizes the
carcass under set time, temperature and pressure into a finished tire.

•  Wheel and Tire Assemblies
The Company’s position as a manufacturer of both wheels and tires allows Titan to mount and deliver one of the
largest selections of off-highway assemblies in North America.  Titan offers this value-added service of one-stop
shopping for wheel and tire assemblies for the agricultural, earthmoving/construction and consumer
markets.  Customer orders are entered into the Company’s system either through electronic data interchange or
manually.  The appropriate wheel-tire assembly delivery schedule is established based on each customer’s
requirements and products are received by the customer on a just-in-time basis.

•  Quality Control
The Company is ISO certified at all five main manufacturing facilities located in Bryan, Ohio; Des Moines, Iowa;
Freeport, Illinois; Quincy, Illinois; and Saltville, Virginia.  The ISO series is a set of related and internationally
recognized standards of management and quality assurance.  The standards specify guidelines for establishing,
documenting and maintaining a system to ensure quality.  The ISO certifications are a testament to Titan’s dedication
to providing quality products for its customers.

RAW MATERIALS
Steel and rubber are the primary raw materials used by the Company in all segments.  To ensure a consistent steel
supply, Titan purchases raw steel from key steel mills and maintains relationships with steel processors for steel
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preparation.  The Company is not dependent on any single producer for its steel supply.  Rubber and other raw
materials for tire manufacture represent some of the Company’s largest commodity expenses.  Titan buys rubber in
markets where there are usually several sources of supply.  In addition to the development of key domestic suppliers,
the Company’s strategic procurement plan includes international steel and rubber suppliers to assure competitive price
and quality in the global marketplace.  As is customary in the industry, the Company does not have long-term
contracts for the purchase of steel or rubber and, therefore, purchases are subject to price fluctuations.

6

Edgar Filing: TITAN INTERNATIONAL INC - Form 10-K

12



CAPITAL EXPENDITURES
Capital expenditures for 2010, 2009 and 2008 were $28.9 million, $39.5 million and $80.0 million,
respectively.  Included in capital expenditures were amounts for the giant OTR project of approximately $23 million
in 2009 and approximately $60 million in 2008.  The remaining capital expenditures in each year were used primarily
for updating manufacturing equipment, expanding manufacturing capacity and for further automation at the
Company’s facilities.  Capital expenditures for 2011 are forecasted to be approximately $15 million to $20
million.  These capital expenditures are anticipated to be used to enhance the Company’s existing facilities and
manufacturing capabilities.

PATENTS, TRADEMARKS AND ROYALTIES
The Company owns various patents and trademarks and continues to apply for patent protection for new
products.  While patents are considered significant to the operations of the business, at this time Titan does not
consider any one of them to be of such importance that the patent’s expiration or invalidity could materially affect the
Company’s business.  However, due to the difficult nature of predicting the interpretation of patent laws, the Company
cannot anticipate or predict the material adverse effect on its operations, cash flows or financial condition as a result of
associated liabilities created under such patent interpretations.

The Company pays a royalty relating to a license agreement with The Goodyear Tire & Rubber Company to
manufacture and sell certain off-highway tires in North America.  Titan currently plans to continue using the
Goodyear trademark until circumstances require a change.  The current term of the agreement with Goodyear is for
the next two years.

MARKETING AND DISTRIBUTION
The Company employs an internal sales force and utilizes several manufacturing representative firms for sales in
North America.  Sales representatives are primarily organized within geographic regions.

Titan distributes wheels and tires directly to OEMs. The distribution of aftermarket tires occurs primarily through a
network of independent and OEM-affiliated dealers.  The Company distributes wheel and tire assemblies directly to
OEMs and aftermarket customers through its distribution network consisting of eight facilities in the United States.

SEASONALITY
Agricultural equipment sales are seasonal by nature.  Farmers generally order equipment to be delivered before the
growing season.  Shipments to OEMs usually peak during the Company’s first and second quarters for the spring
planting period.  Earthmoving/construction and consumer markets also historically tend to experience higher demand
in the first and second quarters.  These markets are affected by mining, building and economic conditions.

RESEARCH, DEVELOPMENT AND ENGINEERING
The Company’s research, development and engineering staff tests original designs and technologies and develops new
manufacturing methods to improve product performance.  These services enhance the Company’s relationships with its
customers. Titan’s engineers have introduced designs for giant OTR tires.  These giant tires employ an innovative steel
radial construction technology, new to the OTR tire industry, to enhance performance and durability.  Titan’s engineers
are also working on a new 15-degree tire and wheel design for OTR and farm radial assemblies.  This revolutionary
technology will simplify maintenance to minimize downtime, provide better air retention, simplify mounting and
increase service life.  Research and development (R&D) expenses are expensed as incurred.  R&D costs were $6.3
million, $8.9 million and $3.5 million for the years of 2010, 2009 and 2008, respectively.
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CUSTOMERS
Titan’s 10 largest customers accounted for approximately 58% of net sales for the year ended December 31, 2010,
compared to approximately 54% for the year ended December 31, 2009.  Net sales to Deere & Company in Titan’s
agricultural, earthmoving/construction and consumer markets combined represented approximately 26% and 24% of
the Company’s consolidated revenues for the years ended December 31, 2010 and 2009, respectively.  Net sales to
CNH Global N.V. in Titan’s three markets represented approximately 15% and 13% of the Company’s consolidated
revenues for the years ended December 31, 2010 and 2009, respectively.  No other customer accounted for more than
10% of the Company’s net sales in 2010 or 2009.  Management believes the Company is not totally dependent on any
single customer; however, certain products are dependent on a few customers.  While the loss of any substantial
customer could impact Titan’s business, the Company believes that its diverse product mix and customer base may
minimize a longer-term impact caused by any such loss.

ORDER BACKLOG
As of January 31, 2011, Titan estimates $227 million in firm orders compared to $134 million at January 31, 2010, for
the Company’s operations.  Orders are considered firm if the customer would be obligated to accept the product if
manufactured and delivered pursuant to the terms of such orders.  The Company believes that the majority of the
current order backlog will be filled during the present year.

INTERNATIONAL OPERATIONS
In accordance with Accounting Standards Codification (ASC) 320 Investments – Debt and Equity Securities, the
Company records the Titan Europe Plc investment as an available-for-sale security and reports the investment at fair
value, with unrealized gains and losses excluded from earnings and reported as a separate component of
comprehensive income in stockholders’ equity.  Should the fair value decline below the cost basis, the Company would
be required to determine if this decline is other than temporary.  If the decline in fair value were judged to be other
than temporary, an impairment charge would be recorded.  The Company’s stock ownership interest in Titan Europe
Plc was 22.9% at both December 31, 2010 and 2009.  The fair value of the Company’s investment in Titan Europe Plc
was $22.7 million and $6.5 million at December 31, 2010 and 20
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